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Interactive 
Mobile TV

(World First)



Svisj on TV



A no no on small screens



Unless vi tailor it

Session time
doubled from 
2.5 to 5 min

40% of 
people that 
downloaded 
client use it 

daily

On average 
4.5 

interactions 
per user per 

day



Personalized 
Mobile TV 

Advertising
(World First)



New trial currently running



A no no on small screens

Different 
advertisements

Same content 
experience

User: B
Region Northern Norway
Interest: Travel

User: A
Region: Oslo area
Interest: Cars

Moving Ticker Text Advertising Banner

Info on the users
Various ad formats
Avoid imposing feel



Many possibilities for interactivity

Voting
Competitions
Participation
Market research
Downloads, i.e. 
coupons, branded 
ringtones, games, 
screensavers

Interactive 
advertising



Various ad examples

Split-screen
image banner

WAP site
(full-screen)

Full-screen
SVG User Dialog

Split-screen
scrolling ticker text

Before, during and after



Trial users



Ads: TV sessions from 2.73 min to 6.51 mins
Radio: Average listening times of 7-10 mins
Click through rate: 13%
Ringtones and Music topped the click rates
Longer session times for females
Peak time between 10am and 4pm  
25% of users watch 10 times/month or more
Feedback from surveys inside the client:

”Do you like NRK Mobile TV?” – 70% are positive
”Do you like Mobile TV ads?” – over 50% are very positive

Results



Choosing adverts
The client regularly checks for scheduled
interactivity (invisible to the user)
We have info on client ID and behaviour 
(mapping to age, gender, interests, etc.)

Displaying adverts
Ads are shown according to settings
For interactive ads, the softkeys change to allow 
interaction

Displaying ads



Mobile scratch cards

Powered by:

www.milesaheadtech.com



DMB, IP-DAB, DVB-H, etc.



Rubenmann





The media loves Rubenmann



Rubenmann

Number of viewers

Mobile TV
Podcast
NRK Web TV
Video call TV 
TV (77% of all Norwegians)
Snutter.no
youtube

23.000
15.000

110.000
1.200

2.949.000
6.200

64.000



Rubenmann



Traffic increased tenfold on mobile



Sold it for 81 dollars



In Second Life



Mobile traffic increased tenfold



Heinrich Stammler

nrk.no/halvseint



youtube.com/nrk







QuickTime™ and a
H.264 decompressor

are needed to see this picture.



QuickTime™ and a
H.264 decompressor

are needed to see this picture.



User 
generated 

content



Home fabricated nutrition?



Child occupying device?



What do you want, 
exactly?

Ask for it.



The snowmobile effect
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