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Objective

* Provide an overview of the European mobile communications
market and the role of the mobile content.

* lllustrate the variety of mobile content applications and the changing
role of consumers.

* |dentify future paths for mobile content in the European market.
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Towards a Mobile Europe:

mobile market
and the role of mobile data
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Mobile Penetration in Europe
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Mobile Data Revenues — An European View

Mobile data revenues as percentage of total mobile revenue
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SMS Revenues vs Other Data Revenue

SMS revenues and non-SMS data revenues as percentage of total data revenues
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Mobile Data Revenue — Country Analysis

Mobile Data Services Market: Data-to-Mobile Revenue Percentages (Europe) .
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The Evolution of Mobile Content:

new applications
and consumers’ proactive role
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Towards Mobile Internet / Pervasive Experience
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Mobile Entertainment Experience - 1

napster mobile. Used by mobile operators in Portugal,

Ireland, and Switzerland.
A

MusicStation A vast library from major labels on
almost 30 operators’ phones in Europe.

vivendi
SFR Nearly 4 millions titles downloaded in 2006.
A catalogue of 600.000 tracks.
P —
7N
W\

by OIS Mobilni TV on 02 Czech Republic phones.

m | [ - -Mobile- Nine TV channels on T-Mobile phones.
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Mobile Entertainment Experience - 2
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TV, music, and other services on Vodafone mobiles.

Music and not only on 3 phones.

Audio books for mobile phone, 210 titles available.

Music, ring tones, wallpapers on Cosmote phones.

Games, ring tones on Meteor phones.

meteor

STUCE

Zapp Meet-Me: teleconference from anywhere on Zapp phones.
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User Generated Content and Social Networking
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Today's featured article

Cape Town is the third mast populous city in South
| Africa, forming part of the metropalitan municipality of

- the City of Cape Town. It is the grovincial capital of the

Westem Cape, as well as the legislative capital of
South Africa, where the National Parliament and many government offices
are located. Cape Town is famous for its harbour as well ag its natural
setting in the Cape floral kingdom, including such well-known landmarks as
Table Mountain and Cape Point. Often regarded as one of the world's most
beautiful cities because of its geography, Cape Town is the most popular
South African destination for tourism. Cape Town originally developed as a
refuelling station for Dutch ships sailing to Eastem Aftica, India, and Asia.
Jan van Riebeeck's arrival on April 6, 1652 established the first permanent
European settlement in sub-Saharan Aftica. Cape Town quickly outgrew its
original purpose as the first European outpost at the Castle of Good Hope
It was the largest city in South Africa until the growth of Johannesburg
(More...)
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= A magnitude 7.7 earthquake

causes a tsunami, which strikes the

Indonesian island of Java.

Space Shuttle Discovery [pictured)

lands at the Kennedy Space Center,

ending a 13-day mission to the Intermational Spa

Station

The 32nd G8 summit is convened at the Constan

Palace near Saint Petersburg, Russia

[talian football clubs Juventus, Lazio and Fiorenting

relegated from the Serie A league for their roles in

matchfixing scandal, only days after the ftalian

national team’s victory in the 2008 FIFA Warld Cu

Israeli troops launch a military offensive into Leby

response to the capture of Israeli soldiers by Hezby
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Mobile Web 2.0: New Actors

LS Technorati’ o

* Global play.

« The services provided are more

valuable than the actual cost of ‘YA_I'IOO..’

delivering the service ...

communities drive actual revenues Yuumﬂruadcast Yourself
through ad sales, e-commerce and

service upgrades.

| | WORDPRESS
« X-factor companies devaluing core

products and establishing strong @Bit—ﬁ‘_ -
relationships with customers - @Ebo - sl L=l

Starting a market position from a
position of strong brand loyalty.
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Mobile Web 2.0: Some Examples

Bebo social networking experience
for Orange subscribers.

Cexo

orange”

Y T h \" YouTube and Myspace as part
0“ U Broadcast Yourself ‘ of the Internet mobile Vodafone
vodafone €Xxperience.
myspace’
a place for friends

YouTube as part

—m
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Vivere senza confini MOblle eXperience.
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Mobile web 2.0: Role of Consumers

Consumer habits changing from ....
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The Future of Mobile

Communications in Europe:

the critical role of mobile content
and the emergence of multifunctional usage
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Mobile Market in Europe: a Possible Scenario

* An over-penetrated Europe with more than 30% of 3G/Beyond 3G
subscribers.

» Extensive use of entertainment applications.

* A new social use of mobile communications: the advent of Mobile
Web 2.0.

» Use of mobile devices as a multimode tool.

* There will not be a killer application, but a variety of customized
services based on customers’ needs.

« Customers as active part of the mobile chain.
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Features of the Mobile Internet Experience

« SMS -> Mobile blogging.

« MMS - Media sharing, video blogging.

* Operator portals - Mobile websites and mobile search engines.
* Push-to-talk = Mobile VolIP.

« Content consumption - Content creation.

« Java games - Mobile games communities.

» Operators-centric strategies - Customers-centric strategies.

 Customers as users = Customers as content users/producers.
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Mobile Pervasive Experience

Mobile devices become multifunctional.
Not only multimedia communications,
but other usage, such as:

-Home automation applications,
-e-Health applications,

-Learning applications,

-Telematics.

Barclays.mobi allows customers to check accounts via mobile
# BARCLAYS ~ Sarciays.mobiallows cu unts via mob

Business

el Services | _ o
Machine-to-machines applications adopted by French
P mobile operators for business clients.

Bouygues

Teipiam
*Entreprises
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Future Frost & Sullivan Research

European mobile communications market outlook.

Mobile security.

Mobile content.

Broadband wireless technologies.

Pervasive wireless devices and applications.

Regulation in mobile and wireless communications.

The impact of mobile and wireless technologies on environment.
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