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Velti is the leading global technology
platform and services provider in

enabling mobile marketing, advertising,

content and value-added services for
Mobile Operators, Advertising Ager

Media Groups and Enterprises

© 2008 Velti. All rights reserved
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About Velti

Offices in London, New York,
Boston, San Francisco, Paris,
Munich, Athens, Sofia, Moscow,
Dubai, Mumbai, Beijing

Operations in twenty five countries

Publicly traded on the London
Stock Exchange

350 people and growing, with
200+ highly skilled engineers

Annual revenue growth rate of
100% since the company’s
inception in 2000

© 2008 Velti. All rights reserved
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Innovation Global Capabilities

Unique technology Profitable and financially

. strong
Dedicated development 9

2ol Proven ability to execute

campaigns globally,
across all technology
platforms and wireless
protocols

Measurable campaign
metrics

velti Y

Competitive
Advantage

Reduced time to market

Leadership and Expertise

SIF'CIFIE-] and experienced management team

Strategic partnerships

Commitment to growth and development

Expertise that bridges the gap between
mobile operators and marketing
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CMC Urpa
Ha MunnunoHbl!

OtnpaBbTe no6oe CMC Ha Homep 2008

1.000.000 py6neit 3.000.000 py6neit 30.000.000 py6neit
exen Kaxoe

HHHHH @XA0e BOCKpeceHbe

n n
YuacTue Npuss mle NoGepureny
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B KOHLe CMC-akuuu!
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MTS RUSSIA:
55M SUBSCRIBERS . i

‘SMS Game for Millions’” campaign

May 19t - August 31st, 2008

Participants sent SMS messages to short code
2008, answered questions, and collected points

for prizes

162M RUB given away in total cash prizes:
e 1M RUB every day
¢ 3M RUB every Sunday
e Grand Prize of 30M RUB

The campaign achieved a 5% subscriber response
rate, with 16.2 average interactions
per user
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. ...presenting a
unified message

e . effectiveness
specific audience

Join to learn all
you need to
know about

pregnancy and
raising your

child

Print

Q1 mmey

ongoing dialogue
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onysAnkoszro eaRrocomentRdes 3 wealth of content and an
enhanced mobile experience through its innovative
Cosmote My View Portal developed by Velti

COSMOTE:
6.9M SUBSCRIBER BASE

‘My View Portal’

Cosmote My View Portal features:
e Personalised cont

MyView became an in
portals. Cosmote achieved a 5% subscriber

engagement during the first 2 months, and
is expected to reach 42% by the end of 2009



wi ° v-' CBS HigfvSepienrSpesrestSite enables the mobile channel
@ velti * through mobile blogging and user-generated content

For CBS, Velti created a full-service mobile solution including:

@ Downloads @ Coach caster @ Filtered

photos and videos, | interactive text user-generated
@CBS ‘\,{@n sports alerts messaging high-school content
campaign
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nyonurosaro a ProgqiistWorldwide create an outdoor media
SMS response facility
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Clinique teamed up with Velti to create a smart codes
campaign to engage its consumers in an
while increasing

Consumers will be able to find promotional
brochures as inserts in free press and in dedicated
shops with Clinique products.

They will then have to to
discover if they have won one of the great prizes

The campaign will run for a two-month period, N,
from

© 2008 Velti. All rights reserved
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ARGOS: § Y
SOLD IN 700 STORES ACROSS THE UK

rgos
‘In-Stock’ campaign A\-/

stock, to reserve
it please reply to
this message

2006 — onwards , . : @ ¢ This product isin

The campaign incorporates the following elements:

- Argos Text and Take Home, where consumers
query and reserve catalogued products via SMS

- Consumers can check prices on items and opt in
for back in stock notifications of sold out products

- Notifications System, including availability of
special order products at specified stores, and opt
in item reservation confirmations

Consumers are rewarded with promotions and discount
coupons sent directly to their mobile

More than
and



